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The following information is submitted in accordance with FCC directive: 
 
 
 
1. The number and status of Phase II requests from Public Safety Answering Points 
 

Within the wireless service area of South #5 RSA Limited Partnership d/b/a 

Brazos Cellular Communications, Ltd. (“Brazos Cellular”), there are a total of 

three Public Safety Answering Points (“PSAPs”). All three are receiving and 

processing Phase I E911 data. Brazos Cellular fulfilled all of the PSAPs’ requests 

for Phase I services in a timely manner. Optimization for delivery of Phase II data 

will be conducted when the PSAPs request Phase II services. No such requests 

have been received by Brazos Cellular to date.  

 

2. The dates on which Phase II service will be available to PSAPs served by Brazos 
Cellular’s wireless network 
 

Brazos Cellular stands ready to timely honor requests for Phase II services as they 

are received from PSAPs. 

 

 



3. The status of coordination efforts with PSAPs for alternative 95% handset 
penetration dates 
 

Brazos Cellular has informed the PSAPs that it has reached the 95% benchmark. 

Regarding E911 matters, Lonnie Rue, Assistant Manager of Brazos Cellular, 

maintains communication with Nortex Regional Planning Commission, 

representing the PSAP in Young County, and with the West Central Texas 

Council of Governments, representing the PSAPS in Stephens County and 

Throckmorton County. 

 
 
4. Efforts to encourage customers to upgrade to location-capable handsets 
 

Brazos Cellular maintains its policy of selling and activating only location-

capable digital handsets. It continues to promote the CDMA network facilities and 

to conduct marketing campaigns to encourage consumer adoption of new 

handsets. Ads have targeted TDMA and analog customers with free minutes, free 

phones and other special offers on the trade-in of their old handsets for location 

capable handsets. Promotions for phones with cameras, ringtones, color screens 

and other features are intended to entice customers into upgrading their handsets. 

Advertising campaigns advertise the safety and coverage advantages of the 

CDMA system. Special offers are disseminated by direct mail, bill inserts, 

website and newspaper and radio/tv ads. 

 
 
5. The percentage of customers with location-capable phones 
 

At this time approximately 97.66% of Brazos Cellular’s subscribers are using 

Phase II location-capable handsets.  



 
 
6. Status in achieving compliance and whether Brazos Cellular is on schedule to 
meet its revised 2/28/07 deadline 
 

Brazos Cellular met the goal of a 95% rate of penetration for location capable 

handsets by February 28, 2007, on which date a rate of 96.98% was measured. On 

January 24, 2007 Brazos Cellular had submitted to the FCC a request for further 

limited waiver and extension of time to achieve the 95% penetration benchmark, 

past the earlier appointed deadline of January 31, 2007. On March 1, 2007 Brazos 

Cellular submitted to the FCC a supplement reporting that the 95% benchmark 

had been achieved. On March 9, 2007 the FCC released an Order in CC Docket 

No. 94-102, FCC 07-1217, granting Brazos Cellular, nunc pro tunc, an additional 

waiver and limited extension of the deadline to February 28, 2007. 


